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Legacies and dying – google searches 



Umbrellas and rain 
• Demand: When it rains demand for 

umbrellas increase. 

• Temporary : Rain is temporary so we 
need to move quickly.

.    Targeting : It doesn’t matter that  
some already own an umbrella.

• Brand damage : Your advertising 
might irritate those who are already 
wet. 

• Responsibility : Directors of Umbrella 
Ltd. have a responsibility to 
shareholders to deliver profit



How appropriate to ask for wills at this time
On a scale of 1-10, in the current COVID-19 situation, how appropriate is it for charities to promote and 
ask for gifts in wills where 1 is ‘completely inappropriate’ and 10 is ‘completely appropriate’ 42% Strongly 

appropriate13% Strongly 
inappropriate
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How appropriate to ask for wills at this time
On a scale of 1-10, in the current COVID-19 situation, how appropriate is it for charities to promote and 
ask for gifts in wills where 1 is ‘completely inappropriate’ and 10 is ‘completely appropriate’

*PICs
those who state that they 

would consider, are 
intending or have already 
pledged a gift in their will 

to charity.

51+ age group only 



Change in legacy consideration 2018-2019
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Unique Competitor Set (UCS)
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